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Sustainability olicy

1. Inlroduclion

This Sustainebility Policy {(the "Fclicy”™ or the "Sustainability Palicy™). replaces NH Hotel Greoup
S.A's Corporate Responsibility Policy and was approved by the Board of Directors of NH Hotel
Group. S A (the "Company” or "NH"; cn July 26, 2025 This Policy includes the general
crircigles that assure an ethical, respcnsible and sustainakle management model, establishing
a cross-culling commeon relerence [rarrewerk, as Lhe basis Lhal allows all Lhe emolovees who
form part of NH to act and make decisions basec 01 the kalanced management of economic
interests and the social and envircnmental implications der'ving from the corporate operations.
In this regard. the Sustainabkility Folicy wil comolement the rest of NF Hetel Group's internal
reculations.

With this Policy, NH seeks to assure that al its corperate activities are carried out with the
commitment to promote the wvalues of responsibility, intearation and ethics among its
employees and other stakeholders, so that beth the needs of present society and future
generations are met in a committed and sustainable manner.

The objectiveis therefore to maximize the positive impects and minimize any negative impacts
of NH in r= ation o sasta nability matters, throcugnout our entire value chain.

2. Scope

This 2olicy develcps the principles. values and guidelines of NH Hotel Group referced to inis
Code of Conduct and will be applicaktle, with the necessary adjustments in line with applicable
legislalion, in all deslinalions where NH Holel Greup operales.

This Policy is applicable to the following individuals and companies:

Employeces of all the companics that make up NH Greup, independently of the typo of
contract regulating the employment relationship, the post they hold or their geosgraphical
location, including interns, and individuals who waork in NH branc hotels (for example,
hotels under manaagermnent).

Exccutives of all NH GroLp companics, independently of the type of contrac: regulatirg
their relationsnip, the post they hold or their gecgraphical location. Tha following wi | in
any case be ¢considered to be Executives:

Directors/Board members of NH and its subsidiaries,

Members of Senicr Management cor of the varicous Committees of the Company.

Customers, supp iers or parners, to the extent that th's document may be applicab e to
them and NH has the capacity to enforce it against taird partias.
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Furthermore, the application ¢f this Pclicy, in full or in part, will extend to any ¢ther natural
and/or lega person linked to NH for the purpcse of complying with the provisions of this

Pclicy. provided that it is possikle to app v it to thicd garzies. depending on the nature of the
relationship.

3. NH Mission and Values

NH Hotel CGroup has a customer-focused apprcach: the customer is a: the center of all
decisions. Tris approach ets us evolve towerds a vis on focused on a service culture, with
attention to detail at all times and applving corporate wvalues that foster sustainakility,
iInnovation and resgonsibility, cased on peoolea.

NH dotel Group wants to be the destination chosen by the consumer, offering memaorable
experiences that exceed their expectations and make ocur guaests feel specizl. This vision, which
s sharad by all the people who form part of the Comgany, acts a guide for performarce and
commitmeant, and at the same time seeks to make NH Hctel Group the best cption for investors
and cwners who want to grow tecgether with the Group, with a glebal and flexible proposition,
with motivated and proud teams, effic ent management tools and un gJse solutions.

1. Our pricrity is to deliver memaorable experiences 7o our guests
We are proud to serve
e strive to be the best, even though we are not the biggest
. We are responsible for our results
We care for our emplovees and our employees care for our guests
We are active in the comrmrunit es where we live
We have a young mindset
CWe enjoy what we do
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L.and we do everyth ng with a3 SMILE.

4, Governance: Roles and Responsibilities

CSG considerations are to be integrated n business decisions as follows:

- Board of Directors, senior maragement cody of NH Hotel Grouap:
= esponsikle for approving the Comoany's Sustainakility Policy.

- The Nominations, Remuneration and Corporate Governance Committee.
= Supervises and moniters compliance wizh the Sustainability Po icy and Strategy,
proposing to the Beard the necessary Reports and Statements, also ensuring
that the corporate culture is aligned with its purpose and values.

- Management Committee, the body responsible for assuring the viability of the
usiness:
* Appgroves the Company’'s Sustainakility Strategy.
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- Executive Sustainability Committee:
= Responsib e for validating the Sustainability Strategy, monizoring progress and
the attainment of the Sustainable Busiress cbjectives and goals, including those
related tc the climate.
= Validates ESG risk maps and the actions plans to minimize ESGC risks, includ ng
climate-related risks.

- Chief People & Sustainable Business Officer:
= Co-chairs the Execuzive Sustainability Comrmrittee.
= _eads the implementation ang compliance with the Company’s Sustainagility
Strategy.
= Vonlors ESG goals and Lhe oregress ol Lae Suslainable Business plan.

- Sustainable Business Area:
= Communicaticr o this Sustainability Pcelicy te all NH Group staff.
= XResponsib e for coord nation and execution of ESG matters.
= Von loring ¢f Lhe Suslaimable Slralegy goals.

- Corporate  Areas (Suildngs, Maintenance and Engineering, OCperations:
Procurement; Asset Management: Human Rescurces, Marketing: Strategy: isks,
among others):

= Compliance wilh Lhe Suslainable Business Mindsel.

» Know and use the NH Hotel Groug strategy to bring about the evolution from
offering based on basic oroducts to offering based or solutions that provide for
a sustaingble experience.

= dontify and implement solutions that combine sustaingbility and officiency.

= dentify, assess and mitigate possible ESG ris«s that could affect the Company's
strategy.

= Meintair a conszant anc fluent dialcaue with its stakeholders in order to keep
the Ccmpany updated on their demands and neecdls, as well as to bettar respond
to thcir conceorns end opinions.

- Regional General Managers, Operations Managers and Hotel Managers (BlLsiness
Units: America, Narthern Europe and Southern Europe):
= mplement the Sustainabil ty strategy and adapt it te the context of the Business
Unit.
= dentify multifunctioral issues to which NH Hotel Grougp can offer innovative and
competitive responses using leccal and globhzal synergies.

5. Principles of Action
The princip es of acticer o~ this Policy arz as follows:

Sustainable growth.
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Combining best business practice with careful consideration ¢f envirenmental factors
ard the interests of commun'ties in order to promete responsible todrism.

Innovation

Promoting the exchange of ideas and bes: practice betweer owners to improve the
experierce and cont nue showing leadership in the sactor,

Leadership

Assuring long-term progress by creating a sustainable chain thrcugh alliances w'th our
suppliers, commercial partaass and cudstomers.

Equal ocpportunities

Irvesting in developrment programs designad to foster talent both in the organ zatior
ard in the community in general, premoeting diversity and inclusion.

Equity and wellbeing

NH is committed to offering its employees decent salaries that are competitive on the
Market and aligned witn pay equity standards. guaranteeing that the basic needs of
employees and their famiies zre covered. NH szlaries zre kbased on transparent and
equilable crileria Lhal lake in.o accounl laclors such as experience, qual lical ons,
responsibilities and performance.

Responsible governance

Providing good corporate governance by irstilling a resoconsible business culture and
focusing on ethics and integrity.

Elfficiency in Lhe use of resources

Reducing the negative impact of our operations by using natura resources efficiently
anc minimizing waste ard emissions.

Sense of belonging

Converting the persona corrmitment of our comoany, our toam mombaers and our
guests into actions to take advantage of the full cotential of sustainabil ty offorts.
Culture

Offering opportunities to local suppliers, fostering ar awareness of ocal culture in cur
guests and integrating local cu ture in evaryday experiences.

6. Objeclives

Thrcugh this Policy, NH Grouo seeks to contribuze a positive impact to the planet and the
communities where It 1s present.

Acling in line wilh Lhe responsible hospilalily slandards zslabl shed in Lhis suslainabilily
pclicy and ir close collaboraticn with all its stakeholcers, NH aspires te:

Boost the management of sustainable hotels.

Respect and protect Human Rights ina way that s intecrated inte the Company’s
culture,

Integrate a respons ble management model, adapted with the principles of this
Sustainabilizy Policy threugnout its entire supply chain.

Contribute actively to the generation of social and aconomic value/ to the economic
and social wellbeing of the communitics where it operates.
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FPromote business transcarency by communicating ard regorting periodically on 'ts
progress/sustairability practice.

Act to identify. prevent and mizigate short, medivm and long-term financial and non-
financial risks.

Place the fight agairst climate change as one of its pillars in the hotel business model.
Develop innovative sustainakility nitiatives.

Educate and train interna ly on the Company's sustainakility strategy.

7. Commitment to our Stakeholders

One of the objectives of this Po icy that NI | has cefined is tc promote the creation of social
value, establishing alliances, collaborat ons anc. above all, the involverent of Sta<eholders,
For this purpase, NNH has a series of channels and media through which it establishes
communication and dialca with a | Stakeholders, based on transparency and commitrmert,
as the basic pillars on which to suild stable celations of mutual trust.

Our commitment invoelves participation in the process of identifving mater &l or relevant
nor-financial matzers for NH's business activty, dissemination of relevant and true
in“ormation on the Company’s oerformance and ectivities anc the preparaton and
publication, as the case may ke, th-ough the correspoending puzlic 2odies. of NH Groudp’s
financial and non-financial informaticn. All cormmmunicat ons should be aimed at attain ng NH
Heotel Group's vision and mission, ard shoule be ir line with its aoproved Coarporate
Strategy.

Existing internal and extenal communication channels that are already n place will bhe kept
up-to-date, fosterirg and boosting dialog, to <nown their needs and expectations.

All communications, inclucing marketing and advert'sing communications, should take irto
account delicate matters and opinions such as racial or ezhnic orign, political cpinicons,
religions, bkelie’s,  social  <¢lass  and  sexual preferences, etc. The am  of
marketing,/communication messages should focus on the benefits to cur customers and
relevant stakeholders without creating possiole conflicts that could have a negative impact
on the business.

All NH cemmunicaticens at corperate lavel should have a consistant style and all messages
should aim to inspire trust in stakeholders. As far as communications a:t business unit and

brand level are concerred, the forms of communication will depend on the vision, rmrission
and essence of each branc.

All NH Hotel Group stakehaolders are encouraged to send their comments regularly, which
will be used tc ensure a better provision of services i1 the Company’s best interests.

8. Monitoring and Information Channel
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The Board o° Directors ¢f NH is the bedy responsible for approving this Sustainability Palicy
and, therefcre, tor overseeirg compeliance with the principles end standards conzained in it.
Furthermor-e, the Executive Suszainabi ity Committee and the Maragement Committes will
crovide pericd monitoring of all sustainability issues.

The results of applying this Policy will be set cut each year in the Sustairabkility Report or
equivalent, togethar with the evoluticn of stekeholcers’ expectaticrs, the Company's strategy
and ruling lagislaticn, end will include the specific acticns and initiatives to be carried cut in
line w th sach princicle of action.

Any sign of actions or omissicons that might entail a breach of the rules includeg ir th's Policy
should be repo-tec immediately th-ough the NH Hotel Group whistleblowing channel, which is
accessible Lo all employees and Lo Lhird parlies, Lhrough codzolconduclignh-holels.com or
sustainablebusinessinh-hotels.com.

Notwithstancing the above, this Pclicy will be elaboqated on and supplemented by the
different policies apprcvec in the Group that are directly relazed to the general principles set
oul.

The Sustainability 2olicy wil be disclosed within the organization anc to stakeholders, ensuring
that it is available, updated and known to a | Stakeholdars.

9. Related Documents

NH Hotel Group, S.A. Code of Conduct

NH Holel Group. S.A. Human Righls 2olicy

NH Hotel Groug, S.A. Environment and Climate Charge Policy
Copes-ama Code of Conduct

NH Hotel Grouo. S.A. Procurement Pclicy

NH Hotel Group, S.A. Sustainable Procurement Commitment
NH Holel Grougp. S.A. Anli-Fraad and Corruplion Policy

NH Hotel Groug, S.A. Money Laurdering and —errorist Financing Prevention Policy
NH Hotel Group, S.A. Information Security 2olicy

NH Hotel Group. S A Privacy Policy

NH Hotel Group, S.A. Occupaticnal Fealth and Safety Policy
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